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2   CEO’S FOREWORD 

Dear reader and art lover, 

 

I am honored to write the foreword to this catalogue. Generali 

and de Chirico have much in common. Their roots are in Italy 

and their souls permeate Europe.  

 

de Chirico was born Greek from Italian parents. He traveled 

around Europe and lived for long periods in Germany, France 

and Italy. He was inspired by different European cultures and, 

in turn, managed to influence them through his art.  

 

Generali was born at the same time Austrian and Italian in 

1831 and from the very beginning it started its expansion 

throughout Europe. For almost two centuries, it has advanced 

the insurance knowledge and practice through creativity and 

innovation. Generali has therefore become one of Europe’s 

largest and most successful providers serving several million 

people in the continent.  

 

Generali and de Chirico are among the most renowned 

representatives of Italian creativity and craftsmanship, while 

being able to cross physical and cultural boundaries to 

become truly ante litteram European citizens.  

 

de Chirico is one of the most distinctive, and hence greatest, 

artists: most, if not all, museum visitors across the world are 

familiar with de Chirico’s unique style. Such uniqueness is not 

a sporadic posture forced by vanity, but an authentic, organic 

result of an intricate and rich history.  
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3   CEO’S FOREWORD 

 

I believe the same holds true for Generali. Its uniqueness, 

deriving from its heritage, is today reflected in the company’s 

ambition to become a life-time partner to customers and in its 

long-term purpose of helping people shape a safer future by 

taking care of their lives and dreams.  

 

This leads us to adopt a viewpoint that reminds me of 

Humanism. We commit to considering all our customers’ 

specificities and needs, and we appreciate the fact that many 

of these needs are intellectual. Generali Deutschland 

therefore aims to establish itself as a patron to a new form of 

Humanism through arts and culture.  

 

It is the responsibility of private providers, like Generali, to 

adopt this new, richer perspective, especially at a time when 

plagues of global proportions – such as the Covid-19 

pandemics – require an urgent rethinking of the role of 

mankind on the planet, which must account for many different 

dimensions, far beyond the financial one. 

 

In agreement with its origins, Generali is also an ambassador 

of Italy’s artistic heritage, to which the “de Chirico. Magical 

reality” exhibition provides a majestic and unprecedented 

platform, being one of the largest exhibitions dedicated to de 

Chirico ever organized and taking place in one of the most 

iconic museums in Europe.  
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de Chirico’s ability to interpret his time and age and draw from 

the different milieus he frequented, while preserving a 

detached, dystopic and, ultimately, timeless perspective, has 

secured the unabated influence of his art throughout decades 

and has always mesmerized me.  

 

I hope the “de Chirico. Magical reality” exhibition and this 

catalogue spark the same powerful emotions within you. 

 

Sincerely 

 

Giovanni Liverani 

CEO, Generali Deutschland 

 

 


